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Name of the article: Airlines Pledge Pricing, Capacity Controls despite Fuel Savings.
Name of the source: Business Travel News. https://www.businesstravelnews.com/Travel-Management/Airlines-Pledge-Pricing-Capacity-Controls-Despite-Fuel-Savings. 
Author of the article: Michael B. Baker.
Date of the article: March 10, 2015.
Article Summary
The article is relevant to the topic; Discount Travel Pricing- Prices in a slow economy for it attempts to discuss the pricing challenges of airlines transportation. The major U.S. airlines have been faced with the dilemma of whether to reduce fuel prices with an aim to lower fares for the benefit of the customers or to ensure they remain constant (Baker, 2015). Practically, all the major airlines are unlikely to offer discounts, and instead, they are likely to offer customers a better deal. In most cases, airlines will come up with new strategies that will benefit them to save in order to pay large debts and also invest in other activities that guarantee more revenue. In addition, the demands in the Airline industry continue to change since it has undergone many transformations over the past years. As such, the main focus of the industry is now to introduce more products that will benefit consumers as a way of accumulating more profits.
One of the pricing challenges that airplanes businesses are likely to experience is the fuelling demand. The cost of fuelling has been one of the most common challenges that the airline business continue to face. Fuelling cases increase since of the inclusion of a $ 2, 000 tax cut (Baker, 2015). Taxes force the Airlines to part with a lot of money, and as such, they are forced to charge customers high fair prices to be able to meet the tax expenses. Again, airlines businesses continues being preferred by many people, especially those are into leisure and corporate travel demand. The energy industry is also likely to influence the price of fuel. Reducing fuel prices will significantly affect the energy industry, and as such, this will affect the entire economy (Baker, 2015). Airlines will also face the challenge to meet the consumer pressure. The major airlines continue to face the consumer pressure, considering the travel industry is increasingly being used. 
The challenge of stiff competition as well as taxes affects pricing. Over the past years, there has been the emergence of many airline companies. These companies introduce unique strategies that are meant to provide services that are based on the preferences of the customers (Baker, 2015). The availability of many airlines companies has changed the market, and as such, the main goal is to meet the preferences of the customers. This is also likely to increase the price of fuelling and also the increase of an airfare price war. In this case, competition in the airline business will continue to increase.
How this Article Relates to our Course
This article is relevant and applicable to this class since it has successfully managed to describe the pricing challenges in relation to the airline business. Pricing challenges rise in the context of airline businesses still solving the dilemma on whether to reduce fuel prices for lower rates or to keep them constant. The article is relevant to our class since it clearly shows strategies that modern businesses are embracing to remain competitive in the market, bearing in mind there are many stabilized airline companies in the industry (Baker, 2015). In other words, businesses are likely to study the approaches of fellow businesses before coming up with their approaches. As such, this article relates to the weeks readings since it clearly shows the use of specific concepts related to pricing. For example, the cost-plus pricing concept is used in the article. The cost-plus pricing is a fundamental concept that is used by businesses to guarantee profits as well as revenue. This concept allows the calculation of the business’s costs to arrive at a selling price.
The cost-plus pricing allows businesses to add up the material costs, overhead costs as well as direct labour costs before coming up with a price. For example, airlines businesses have accommodated the use of cost-plus pricing in their daily operations with an aim to make profits for more investments. Despite challenges such as fuelling, stiff competition and consumer pressure, airline businesses have accommodated this concept (Baker, 2015). As a result, they have been able to make profits, which guarantee the expansion of the business. Another concept that relates to this week’s readings is competitive pricing. As such, competitive pricing is setting prices on what the competition charges. The stiff competition in the airline businesses has forced executives to apply the competitive pricing. The article’s readings are relevant to the week’s topic, Discount Travel Pricing-Prices in a slow economy. It is an eye-opener as far as the pricing strategies are concerned.
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